Junior Jinnah
I .
Job Description I'rust

Job Title: Social Media Campaign Officer
Job Location: Islamabad

Reporting to: Director
Gender: Male Only

Key Purpose: This full-time position requires a skilled individual with expertise in social media
strategy, content creation, and audience engagement. The role involves developing and
executing social media campaigns to raise awareness and drive engagement for the
organization’s mission. The ideal candidate should have proven experience in managing social
media platforms, a creative mindset, and a strong ability to connect with diverse audiences.

Responsibilities:
Social Media Strategy & Campaign Management:

e Develop and execute social media strategies aligned with organizational goals and
objectives.

e Create engaging and creative content for social media platforms including Facebook,
Instagram, Twitter, LinkedIn, etc.

e Manage and grow the organization's social media presence, ensuring brand consistency
across all platforms.

¢ Monitor and analyze social media trends to stay ahead of the curve.

e Measure and report on the success of social media campaigns, optimizing strategies
based on performance metrics.

e Coordinate with internal teams to promote fundraising events, projects, and initiatives
on social media.

Audience Engagement & Community Building:

¢ Engage with followers and respond to comments, messages, and queries in a timely
manner.

e Build and nurture online communities by creating interactive content and fostering
meaningful conversations.

e Collaborate with influencers, partners, and stakeholders to amplify campaign reach.

¢ Maintain relationships with existing followers while attracting new ones.

Content Creation & Management:

o Develop content calendars and ensure timely posting of engaging content.

e Create multimedia content (graphics, videos, articles) for various platforms.

e Coordinate with graphic designers and video editors to produce high-quality visuals and
videos.

o Create social media posts and advertisements to support fundraising campaigns, events,
and initiatives.

Brand Awareness & Promotion:



¢ Increase the organization's visibility by leveraging paid advertising and organic content
strategies.

e Promote campaigns and initiatives to generate leads, donations, and support.

e Collaborate with the communications team to ensure consistent messaging across all
platforms.

Reporting & Analytics:

e Track, analyze, and report on the performance of social media campaigns.

e Use insights to refine strategies and improve engagement rates.

e Prepare monthly reports to share with the Director on social media activity and
campaign performance.

General Responsibilities:

o Stay updated on the latest social media trends, tools, and best practices.
o Perform other tasks as assigned by the line manager.

Qualifications:

Education:

e Bachelor's or Master’s Degree in Marketing, Communications, Digital Media, or a
relevant field preferred.

Professional Experience:

e 2+ years of experience in social media management or digital marketing.

e Proven track record of managing social media accounts and executing successful
campaigns.

e Experience in using social media analytics tools to measure campaign success.

e Strong knowledge of various social media platforms and how to maximize engagement
on each.

Skills and Competencies:

¢ Excellent content creation and writing skills.

e Proficient in using social media management tools (e.g., Hootsuite, Buffer, etc.).
e Strong communication and interpersonal skills.

¢ Creative and strategic thinking abilities.

e Ability to work under pressure and meet deadlines.

e Ability to plan, prioritize, and manage multiple tasks effectively.

Please share your CV along with a Covering Letter mentioning the relevant experience at
trustjiinnah@gmail.com

Please mention in subject like “ Application for Social Media Compaign Officer ” and the
deadline for application submission is January 10, 2025.

Only shortlisted candidates will be contacted for interviews.



